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A copywriting 
guide:



Why do you 
need a 
copywriter?

“Why	  do	  I	  need	  a	  copywriter?	  You	  couldn’t	  possibly	  know	  my	  
business	  be;er	  than	  I	  do.”	  
	  
It’s	  not	  about	  who	  knows	  your	  business	  the	  best,	  it’s	  about	  
who	  can	  write	  the	  strongest	  sales	  message.	  
	  
As	  a	  business	  owner	  you	  have	  the	  tendency	  to	  write	  about	  
your	  achievements.	  You	  find	  it	  difficult	  to	  stand	  back	  and	  see	  
your	  company	  from	  your	  customers’	  point	  of	  view.	  That’s	  why	  
you	  need	  a	  copywriter.	  	  
	  
Coming	  from	  outside	  your	  company,	  she	  can	  stand	  back	  and	  
look	  at	  it	  the	  same	  way	  your	  customers	  do.	  She	  understands	  
what	  it	  is	  your	  customers	  want	  to	  know.	  	  
	  
However,	  she	  can	  only	  do	  that	  if	  you	  provide	  her	  with	  as	  much	  
informaDon	  as	  possible	  about	  your	  company,	  its	  products	  and	  
services,	  its	  ethos	  and	  the	  tone	  you	  want	  to	  convey.	  	  
	  
That’s	  why	  she	  needs	  a	  comprehensive	  brief.	  

A	  copywriDng	  guide:	  How	  to	  brief	  a	  copywriter	  	  	  	  	  	  	  	  2	  	  	  	  	  



Copywriters 
aren’t mind 
readers.
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“A	  brief?	  Can’t	  you	  just	  write	  it?”	  
	  
Your	  copywriter	  isn’t	  a	  mind	  reader	  and	  she	  doesn’t	  have	  a	  
crystal	  ball.	  That’s	  why	  it’s	  important	  to	  give	  her	  a	  detailed	  
brief	  about	  your	  project	  before	  you	  start.	  
	  
AIer	  all,	  if	  you	  wanted	  someone	  to	  build	  you	  a	  house	  you	  
wouldn’t	  just	  say,	  “I	  want	  a	  family	  home.	  Get	  on	  with	  it.”	  
	  
Your	  builder	  will	  want	  to	  know	  details	  such	  as:	  
	  
•  How	  many	  bedrooms	  do	  you	  need?	  
•  How	  big	  do	  you	  want	  the	  rooms	  are	  to	  be	  and	  how	  

many?	  
•  What	  will	  the	  layout	  be?	  
	  
And	  that’s	  just	  for	  starters.	  So	  make	  sure	  you	  give	  your	  
copywriter	  all	  the	  informaDon	  she	  needs.	  



What your 
copywriter 
needs to know.

Informa(on	  about	  your	  company	  
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•  What	  does	  your	  company	  do	  (in	  plain	  English)?	  
•  What	  benefits	  do	  you	  offer	  your	  clients?	  
•  What	  do	  you	  want	  to	  achieve	  from	  this	  project?	  
•  What	  is	  your	  company’s	  unique	  selling	  point?	  
•  Do	  you	  have	  a	  brand	  voice?	  
•  What	  do	  you	  like	  and	  dislike	  about	  your	  exisDng	  content?	  
	  

	  Informa(on	  about	  your	  customers	  
	  

•  What	  type	  of	  people	  are	  they?	  
•  What	  are	  their	  common	  buying	  objecDons?	  
•  How	  will	  their	  life	  be	  improved	  by	  your	  product/service?	  
	  

	  Informa(on	  about	  the	  project	  
	  

•  What	  is	  the	  project?	  
•  What	  informaDon	  do	  you	  want	  to	  cover?	  
•  What	  is	  your	  call	  to	  acDon?	  
•  What	  is	  your	  Dmeframe?	  
•  Are	  there	  any	  compliance	  issues?	  
•  What	  will	  the	  approval	  process	  be?	  
	  

That’s	  just	  for	  starters.	  If	  a	  meeDng	  isn’t	  possible	  your	  
copywriter	  will	  send	  you	  a	  briefing	  document	  to	  get	  the	  
informaDon	  she	  needs.	  
	  



I hope you found this 
short guide useful.

I’m constantly writing 
new guides, so come 
back again to see what’s 
new.

If there’s something 
you’d like to learn about 
that I haven’t covered 
yet, drop me a line and 
let me know.

Sally

Get in touch….
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